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Sustainability
¥ 80%

of consumers say

&y &
& 57% 77% 70%

that sustainability r h " of consumers are of consumers say  are willing to pay more
IS iImportant to | b willing to change their AGQa A Y LI Kibraydé that support
thems } purchasing habits to that brands are recycling, practice
b | help reduce negative sustainable and sustainability, and/or
E " o environmental environmentally are environmentally
v . ' impact.s responsibles responsibles

40% of adults are interested in
household brands that are more
environmentally friendlyi

People are becoming far more environmentally aware, with consumer trends

including the rise in veganism and increasing activism on plastic packaging c _ inglisi
onsumers are increasinglsing

their phones to look up product
information whilst shopping in

The rise in popularity could also be linked to consumers becoming more aware of the of UK ShOpperS_ want to store - deciding on products based
ingredients in cleaning products and their concerns over the effects stramicals may be able to find on researchingngredients.This
have on their health and the planet. Shoppesmnt to ensure that the products they sustainable and ethical increase in education naturally
choose to use are safe for both their families and the environment. products at the leads to a move towards greeme

supermarketi productsi

more shoppers than ever are now looking for sustainable and-&gendly
products.

SourcesdBM¢ 2020 Consumers Driving Chang&CG, 2018Novozymes demand for greener produgt2020




Supplier Opportunities

The Sustainability Event will take place on ASDA.com with a Brand Zone featuring participating brands/products.

Event
A :
Landing Page

Section Navigation

Navigateshoppers to each of
the 3 section landing pages:
A Sustainable Laundry

A Sustainable Cleaning

A Sustainable Paper

Product Listing Ads
Includes pack shot & price

Section Headersi———
Fully event brandewvith
educational content.

Key:

- Available to book

[/ Notavailable for supplier
branding or sponsorship

SUSTAINABILITY —

ROTATING BANNER
(EDUCATIONAL CONTENT)

SHOP ALL SUSTAINABLE LAUNDRY

ROTATING BANNER
(EDUCATIONAL CONTENT)

Section

Landing Page

Rotating Header Banne
3 rotationsg one will be event

branded. Opportunity foR suppliers

SUSTAINABILITY
[ - (e - [ -

to add branding within their section.

Subsection navigation
Anchor links to each of the sub
sections listed on the section page.

Product Listing Ads———
Includes pack shot & price

SECTION 1 NAVIGATION HEADER

PROMO
BANNER

SECTION 2 NAVIGATION HEADER

Promo Banner
3 rotationsg available for up t&
suppliers pesub-section Opportunity
to gain premium standout with a fully
branded promotion.

PROMO
BANNER




Supplier Opportunities

Brand Zone entry cost: = kSupporting Digital Media

3 x Product Listing Ads

Event roundel and creative template will be made available for use on the

£ 5 k Taxonomy Signposting: following driving media:
Link builder —— =
Featured Logo Leaderboard Banners |E Category Nav Banner

NB: Please note that traffic drivers should be bought to support Promo Banners Lwe] Product Listing Ads

our Brand Zone booking. Recommended £15k per month. o e . )
y J g Department Nav Banner Social Media

Optional AdOns: E—d ASDA Radio

Leaderboard Banner

Section Page Header Banng S—
. . £1,500
(only 2 available per section page) ASDA ,.cc.c. = :o is is
Groceries | Recipes  Offers  FavouriteskShoppingLists  £15MealDeal  DeliveryPass  RollBack - - - Bromo
Promo Banner R Qe | — | —
(only 3 available per sufection within £500 Sy - | - | -
the section landin . et 2° A° 2° a* L° i°
g pages) - 2 2 12 &
Additional Product s lelulE| 2 .
. o £900 per SKU o=
Listing Ad

*Media examples mockups only
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Key Information

il

Event Campaign Briefing Campaign Booking
Live Dates: Deadline: Deadline:
15 Aprilg 12 May 2021 10 February 03 March

Ly@Said Ay {dzail Ayl

t N2POGARS 4 {5! Qa SO2 Associate your brand

conscious shoppers with with sustainability and
sustainable product ranges key consumer trends
Asmy:r?riwaerships

Contact:

Speak to your Account
Manager to begin
building your
Sustainabilitycampaign
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Inspire shoppers and
drive incremental sales
for your products
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Thank you



